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B Reading Behaviors

getAbstract subscribers are
more avid nonfiction readers
than nonsubscribers.

Subscribers particularly seek
out knowledge relevant
to their personal and
professional growth.

gA subscribers purchased
nearly 20 books in the past 12
months, double the amount of
nonsubscribers.



. Subscribers rate getAbstract highly across

key metrics

712 %
712 %

of getAbstract subscribers
O/ agree that the service
92 ’0 .

‘... exposes me to authors and
books | might not have considered
purchasing before.”

of getAbstract subscribers
say they are more likely

to purchase from authors
getAbstract recommends.

of getAbstract subscribers
are more likely to purchase
books getAbstract
recommends.




Subscribers strongly agree that getAbstract
stimulates their interest in books

of subscribers consider
8 8 o/ getAbstract a reliable
O resource for finding relevant

content.

say getAbstract helps them
8 4 O/ make better informed book
O purchasing decisions.
say that learning about

books and authors from
7 6 O/ getAbstract increases the
O likelihood that they will

purchase a book.




Reading interests of subscribers
(breakdown by genre)

getAbstract subscribers have a stronger
engagement within nonfiction genres
and show a particular interest in career
and personal development topics.

Leadership /
Management / Strategy

Personal Development /
Life Advice

Career Growth / Skills
Memoirs / Biographies /
Autobiographies
History

Health / Wellness
Science or Technology

Economics

Politics

Which of the following
types of nonfiction books

do you enjoy reading? Subscriber
G
S e——— 859

79%

65%

49%

37%

49%

50%

49%

34%

Nonsubscriber
[

33%

36%

38%

46%

54%

41%

39%

27%

32%



Top reasons for purchasing books
(subscribers versus honsubscribers)

getAbstract subscribers rank
“book summary service” as the
strongest book purchasing
motivator.

Subscriber Nonsubscriber
[ ) [ )

Book summary service 72%  32%

Word-of-mouth 50% 43%

Online reviews 43% 43%

Familiarity with the author 34% 49%

Book sample / Preview 34% 40%

Social Media 18% 36%

Awards / Bestseller badges 21% 27%

Newsletters from 20% 12%

publishers or
book stores



Book purchases in the past 12 months

getAbstract subscribers purchased
nearly 20 books over the past 12 months,
double the amount of books bought by
nonsubscribers.

Number of books purchased
over the past 12 months:

Subscriber Nonsubscriber
[ ) [ )

. 10.5
Print r 6.2

o G -2
Audio P 53
8.9

Digital >
D 8.1

19.3 avg. purchases
9.5 avg. purchases

% Very/somewhat
enjoy reading books

82% 92%
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